


THE
VISION

VERY ECLECTIC, VERY BOLD, VERY LONDON

Westfield London is an innovative and dynamic place for
a new generation of consumer to shop, to eat, and to meet.

Indulgence is no longer the preserve of the very rich, or
the elite. Luxury is now attainable and democratic, and, in
understanding this, Westfield heralds a new order for the
way London has traditionally shopped.

This is a place where top-end, international designer brands
mix seamlessly with high street fashion.

It is aspirational as well as inclusive. Individual, and totally
inspirational.

Spectacular store designs jostle with the chicest, most
innovative, eating formats.

Every sense is aroused: the sights and sounds, the aromas
and tastes mean the Westfield experience lodges in people’s
memories and becomes synonymous with a different way to
shop, eat and meet.

Westfield London is about being stimulated, but also being
comfortable. It is energetic, futuristic, and fun; it will be the
most accessible shopping environment in London.
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21st CENTURY

LUXURY

THE FUTURE OF SHOPPING FOR A NEW CONSUMER

It takes
the purity and indulgence of luxury and positions it
as inclusive and accessible. The Village personifies this
philosophy.

Westfield London is the future of retailing

A mix and match of designer and high street names at
Westfield London squarely reflects the democratisation
of luxury that permeates the way people dress and shop
now.

International designer brands have been seduced by the
Westfield approach; many are breaking their self-imposed
resistance to shopping centres.

The Village has changed their minds. It is an opulent, salon-
style space within the main footprint of Westfield London,
yet with a discernibly different character. The Village
represents 25,000sq m of designer shopping over two floors.

Browse The Village and come face to face with the very same
names and labels found in the world’s most prestigious city
boulevards: Via Montenapoleone in Milan, Avenue Montaigne
in Paris or New York’s Madison Avenue.

The attention to detail - the shimmering chandeliers,
the inset stone flooring, and the pace of the meandering
walkways - is breathtaking. A luminescent, pleated effect
is created by the eight metre-high glass shop fronts, which
appear to float above the floor.

And The Village more than complements the flagship design
blueprints being set and exceeded by its brands

Architect Michael Gabellini, of US practice Gabellini
Sheppard, embraced the heritage of luxury retailing in
London when formulating his ideas for The Village.

Gabellini Sheppard also drew on their experience with
luxury names including Jil Sander and Giorgio Armani, and
the award-winning Top of the Rock feature in New York's
Rockefeller centre.

The result is a distinctive, tailored environment that boldly
signals the next generation of glamorous, glorious designer
shopping destinations.



EXCEPTIONAL BRANDS
DOING EXCEPTIONAL THINGS







NEW NAMES
NEW IDEAS










LIFESTYLE
NOT JUST PRODUCT
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INSPIRATIONAL
EATING

EATING AT WESTFIELD LONDON IS ABOUT THEATRE,
NOT SIMPLY FUEL

Eating at Westfield London is about choosing from 50
international food concepts - many of which have never
been seen before. Eating and drinking is not an add-on to the
shopping, but a celebrated element of the overall experience

The 25 styles and nationalities of food reflect London’s diverse
culinary culture, and respond to a growing appetite among the
city’s population for more and better places to eat out

Westfield London is an open, external-facing place: the outside
and inside areas merging seamlessly; this is no traditional air-
conditioned boxy mall. This element of the architectural vision is
beautifully realised when it comes to food

You'll find a bustling cluster of 17 restaurants and cafes lining
Southern Terrace: a wide, pedestrianised street from where you
approach some of the main entrances to the covered space
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THE FIVE STAR
EXPERIENCE












